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Melbourne’s latest luxury 
shopping precinct, St. 
Collins Lane, was seeking 
ways to bring more 
customers to their newly 
opened mall and engage 
visitors to the centre.

St. Collins Lane required 
a WiFi system that would 
keep visitors connected, 
and that could be deployed 
within a short time frame

Unique WiFi 
for a Unique 
Shopping 
Precinct
RETAIL CENTRE WIFI

Modules used: 

• Encapto Cloud Deck

• RADIUS user management

• Encapto powered gateway 
appliance

• Encapto Campaign

• Portal Builder

Client:  
St. Collins Lane

Deployed: 2016
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Advanced Network Deployment & 
Management
An Encapto powered device was pre-configured to 
facilitate rapid deployment and the network was up and 
running in just a few hours. The Encapto system enables 
the IT department to monitor its storewide network 
across an area of more than 9,000sqm with 60 luxury 
boutiques from one single location. 

Encapto ticks all the boxes for St. Collins Lane and is the perfect all-in-one WiFi 
solution for Melbourne’s newest fashion destination.

Granular User Permissions
Managing a large retail centre involves a lot of work 
for many different people. Encapto simplifies WiFi 
management by allowing St. Collins Lane to delegate 
permissions to different departments from one location.

Marketing department needs to update or add offers for 
shoppers? IT department needs to create new SSIDs for 
special events? St. Collins Lane uses Encapto’s granular 
user permissions feature to assign the right functionality to 
the right hands, all configured in a few simple clicks. 

User Engagement
On top of providing guest WiFi to visitors, St. Collins 
Lane wanted to gain insights from its visitors and 
keep them engaged onsite and after they leave. St. 
Collins Lane deploys survey at login in exchange for 
free WiFi to get direct feedback from its visitors. This 
also enables St. Collins Lane to build a valuable picture 
of their customers with email addresses for targeted 
marketing. 

Engaging with WiFi users is made easy through the 
use of Encapto’s smart portal. St. Collins Lane creates 
branded portal using Encapto Portal Builder that 
displays consistent branding and provides useful 
information about the shopping centre.
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Integration Friendly API
Encapto API integrates seamlessly with Mailchimp 
and other email marketing programs to execute email 
campaigns based on the data that St. Collins Lane collects 
from its users during login. As the centre’s understanding 
of its visitors grows they plan to use Encapto to trigger 
personalized messages to enhance visitor’s experience and 
increase revenue.

From asset tracking to loyalty programs, the Encapto 
API allows St Collins to target high value customers and 
streamline processes to meet its business goals.

Reporting
Encapto comprehensive reporting module reports 
key data such as dwell times, number of sessions, 
users, data usage and more. Since deployment, 
St. Collins Lane has recorded over 4,000 sessions 
a month. St. Collins Lane is able to generate user 
reports with a click of button for any period of time.

Targeted Campaign
Home to international brands and leading retail stores, St. 
Collins Lane looks for ways to monetize their retail WiFi network 
offerings. St. Collins Lane turns its retail WiFi into an effective 
advertising platform by sending scheduled targeted content 
straight to its WiFi user’s device.

Through the use of captive portal and Encapto Campaign 
module, St. Collins Lane is able to spread the word about retail 
products and brands, as well as running their own marketing 
campaign over WiFi. Lunch offers from Neil Perry’s Burger Project 
are delivered during lunch time hours while an upcoming event 
notice is displayed on connection to the network. 

.


